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The Gender Baseline Report assesses the 36 most influential apparel companies on their efforts to drive gender
equality and women’s empowerment. Using the Gender Benchmark methodology, each company has been assessed
based on publicly available information published between January 2018 and May 2020.

The following disclosure report depicts the indicators against which Levi Strauss displays leading practice in relation to
its industry peers, publishes some relevant information that meets stakeholders’ expectations, and reveals limited or
no information.

The full Gender Benchmark, set to be released in 2021, will measure and rank companies on their corporate gender
impacts based on both publicly available information and internal sources.
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